o Balenciaga L'Essence - involves violet, leather and woody notes. Bottled in the iconic Balenciaga prism shape in green
gradation. $95 and $130. In-stores on September 1, 2011.

o Bottega Veneta - the first fragrance from Bottega Veneta is inspired by the rolling hills ofitaly. It involves notes of leather,
bergamot, jasmine, plum, patchouli and oak moss. $95. In-stores on September 15, 2011.

o CREED Royal-Oud - elements of a royal Persian palace inspireOlivier Creed, sixth-generation master perfumer from
France. Proceeds from the U.S. sales of Royal-Oud benefit child health inIndia via the nonprofit Global Giving. $300.
Debuted in-stores in August 2011.

e A Dozen Roses Collection - the three fragrances that make up A Dozen Roses Collection are:Shakespeare in Love, Gold
Rush and Iced White. Each has a distinctive scent but are united in using inspiration from the classic rose. Each bottle has
original artwork showcased on the front and back. $95. Debuted in-stores in August 2011.

e Givenchy Dahlia Noir - the first fragrance developed under the creative direction of Riccardo Tisci. Givenchy Dahlia Noir
has a multifaceted composition including mandarin, pink pepper, mimosa, sandalwood and vanilla. $90. Debuted in-stores
in August 2011.

e Prada Candy - distinguishes itself from other Prada scents with notes of musk and caramel. It is feminine, sweet,
sophisticated and timeless. The bottle features joyful colors and the iconic pink Saffiano leather stripe with raised gold
Prada letters. $80. Debuted in-stores in August 2011.

For further information: Ginger Reeder, VP Corp. Comm. of Neiman Marcus Public Relations, +1-214-573-5822,
ginger_reeder@neimanmarcus.com
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